
Hargreaves Lansdown, Role Profile and Person Specification  
 

Role Profile 
 

Job Title: Graphic Designer – Maternity cover  
Hours of Work: Mon-Fri (37.5hpw)  
Salary: Up to £40,000 Reporting To: Marketing Manager 
   
Summary: 
 

We are looking for a talented and ambitious graphic designer to join our marketing team for 6 to 12 months to cover a 
maternity absence. 
The role will give the opportunity to learn from and become a key member of our existing design team. By employing 
the latest design standards and practices you will be challenged to constantly strengthen the brand and improve our 
literature. The role will give you the opportunity to play a pivotal role enabling you to make tangible and measurable 
differences to the company and genuinely stamp your mark. 
 
 

Key Duties & Responsibilities 
 

You will be responsible for designing and creating branded literature for Hargreaves Lansdown, mainly offline but with 
some online work. 
You will need to work across various projects simultaneously, while always maintaining an eye for detail and ensuring 
deadlines are met. 
You will have a key role in the continued design improvement of important literature and mailings. 
 

 

Person Specification:  
 
          Essential        Desirable 

 
Qualifications 
 
 
 

- A Level (or equivalent) in relevant 
art/design subject(s) 

- Degree in graphic design or related 
subject 

Knowledge - Knowledge of Adobe Photoshop, 
Illustrator, InDesign. Familiar with PCs. 

- General understanding of financial 
services products. 

- Knowledge of Microsoft PowerPoint, 
Excel and Word. 

Experience - Work experience in graphic design 
- Managing design projects and working 

to tight deadlines 

- Experience of working in a financial 
services organisation 

- Experience of designing for magazines. 

Skills - Excellent graphic design skills 
- Exceptional attention to detail. 
- Ability to work in a team and alone.  
- Ability to meet tight deadlines 

 

 

Attributes 
 
 

- Creative 
- Hardworking 
- Highly organised and reliable 
- Initiative to work unsupervised 
- Desire to learn and willingness to keep 

learning 

- A good imagination, creative flair and an 
understanding of marketing. 

- Happy work beyond contracted hours in 
order to meet deadlines 

 
Written by: Marketing Manager, 29/05/15 
 


